More than ever, Club Industry is taking the lead in expanding your educational horizons, offering over
150 seminars in 13 tracks to help you select the topics that best suit your needs. See the following
pages for the full schedule.

The Corporate Fitness The Digital Fitness and The Inclusive Fitness Conference:
and Wellness Show Nutrition Conference Exercise for Every Body
Brought to you by: Brought to you by: Brought to you by:
The Corporate '

Fitness Show | N C Pg

ML Special thanks to Stone Hearth Fitness
b= & for organizing these three tracks.

In addition to working with 13 continuing education providers, Club Industry is proud to team up with
leading organizations in the fitness industry to bring you cutting-edge ideas in both the conference
program and on the exhibit floor.
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Presented by:
lutrmdustr
Thursday, October 16, 11:30am - 12:30pm FITNESSIUSNESS{I0

Keynote: Kenneth H. Cooper, MD, MPH, Founder, Chairman and CEO,

Cooper Aerobics Center

When Kenneth H. Cooper, “the father of aerobics,” published his first bestseller, Aerobics, in
1968, he introduced a new word and a new concept to America. March 2008 marks the
40th anniversary of the book that launched a worldwide fitness revolution. Today, Dr. Cooper
is recognized as the leader of the international physical fithess movement and credited with
motivating more people to exercise in pursuit of good health than any other person. In 1968, only
100,000 people were jogging in America: now it's more than 30 million strong, thanks to his work
and influence. In 1970, he opened the Cooper Aerobics Center in Dallas. Nearly four decades later,

he leads 10 health companies, a nonprofit research and education institute, and has added a second
Cooper Aerobics Center.

Fitness Business at a Crossroad: How to Hold On in Today's Economy and Prosper in the Future
Friday, October 17, 11:45am - 12:45pm

Join a respected group of industry leaders representing various segments of the industry as they discuss
the impact of the current economy on the state of their business. This diverse group examines business
survival, opportunities, membership economics and even fund allocation in a difficult economic climate.

Additional Features
¢ Welcome Reception (\Wednesday, October 15, 5:30pm - 7:00pm)
¢ Early Morning Workouts (Friday, October 17, and Saturday, October 18, 7:00am - 9:00am)
Get in-depth experience with the equipment by working out each morning!
e Club Studio, (Thursday, October 16 — Saturday, October 18) ¢ Brought to you by: 9 @
* Boot Camp Challenge (Full day seminar Saturday, October 18] UItEss
Full-day seminar to acquire all the tools to launch your own professional boot camp. For more infor-
mation contact Lori Patterson at 636-734-8594, email lori@bootcamp-challenge.com or visit
http: / /bootcamp-challenge.com.



Online:
Fax:
Phone:
Mail:

508-759-4552

Club Industry, c/o (DS

method and risk duplicate billing.

800-927-5007 or 508-743-0105

107 Waterhouse Road * Bourne, MA 02532
Please do not mail in registration form that has been sent by another

FOUR WAYS TO REGISTER!

Please complete all questions. Incomplete forms cannot be processed.
Photocopy for additional registrants. No one under 18 will be admitted.
No photography is allowed in the exhibit hall.
www.clubindustryshow.com/national

1. GENERAL INFORMATION

FIRST NAME

(Please print)

LAST NAME

TITLE

COMPANY

ADDRESS 1

ADDRESS 2

ary

STATE

ZIP/POSTAL CODE

COUNTRY

PHONE

FAX*

E-MAIL*

*By providing your email/fax, you are granting Club Industry and Club Industry exhibitors
permission to email/fax you updates and promotions.

Customer Code:

PW

2.PROFILE (Al registrants must complete this section)

1.Which of the following BEST
describes your facility? (check one)

AA QO Multipurpose

BB 2 Gym/Fitness Only Club

(C (2 Racquetball/Tennis Club

DD (1 Golf/Country Club

EE 0 YMCA/YWCA/ICC

FF 2 Swim Club

GG 2 Corporate Recreational Facility

HH Q) Hotel/Resort/Spa

JJ- 2 Weight Loss Center

KK 0 Wellness Clinic/Hospital/PT/
Medical Fitness Center

LL (2 College/University/Institution

MM Q City Club Park & Rec/Public
Works/Community Center

NN Q Developer

PP (O Government (including Military)

QQ Q1 Aerobic/Dance Studios

RR (O Commercial Dealer/Retailer

SS Q Martial Arts

TT 2 Indoor Climbing Center

UU (Q Other

2.Which of the following BEST
describes your title? (check one)

AA (0 Owner

BB (1 President

(C 3 Vice President

DD Q Manager

EE (1 General Manager

FF 0 Program/Fitness Director

GG (2 Director

HH (Q Assistant Manager

JJ Q2 Personal/Athletic Trainer

KK (2 Fitness Instructor

MM Q Sales/Marketing

LL O Other

4.What specific categories of prod-
ucts/ services are you interested
in seeing? (check all that apply)

AA Q Cardiovascular equipment

BB (1 Strength training equipment

(C [ Food/bev./nutrititional supps.

DD 1 Club mgmt. software/svcs

EE () Entertainment/sound/music

FF QO Finandial services

GG O Insurance

HH Q) Flooring/carpet/court surfaces

JJ 2 Spa equipment & services/saunas

KK 3 Other

5.1f you have specific plans to pur-
chase any of the above products
or services from the show, what
would be your timeframe for such
a purchase? (check one)

AA (2 At show/within 1 month

BB (1 1-3 months

(C Q2 3-6months

DD 6 months-1 year

EE O No specific plans to purchase

6.What is the size of your dlub?
(check one)

AA 1 Under 5,000 sq. ft

BB (1 5,00-9,999 sq.ft

(C Q10,000 -19,999 5q ft.

DD (1 20,000-29,999 sq. ft

EE (1 30,000-49,999 sq. ft.

FFQ50,000-79,999 sq. ft

GG (280,000 sq. ft. plus

7.Indluding 2008, how many
Club Industry shows have you

3.How are you involved in the
purchase/leasing of equipment,
products or services for your
facility? (check all that apply)

AA (2 Final decision

BB (1 Specify brands

(C O Recommend

DD Q No role in purchase process

ded? (check one)
AA 0 One
BB O Two
(C QThree
DD (O More than three

Questions?
800-927-5007 or 508-743-0105

CONFERENCE
PREVIEW DISCOUNT

L
CLUB INDUSTRY

The Conference and Exposition for
Health & Fitness Facility Management

Conference: October 15-18 e Exhibits: October 16-18
McCormick Place, Chicago, IL
www. clubindustryshow.com/national

3. REGISTRATION OPTIONS - REGISTER BY JULY 18 & SAVE!!

All'plans include admission to the Exhibit Hall during show hours, Welcome Reception, Early Morning Exercise, Early Morning
Workouts, Keynote Address, Panel Discussions and Special Events. All-Day Sessions have their own separate plan (F). While All-
Day Sessions are not included with Plans A, B or C, you will save money on them if you also register for any of these three plans.
All prices indicated are for one person: no sharing packages.

Conference Preview Early Bird Regular
Through7/18  7/19-9/12 After 9/12
(2 Plan A:Up to 11 sessions $400 4450 $495
(2 Plan B:Up to 7 sessions $325 $375 415 Pre-order the conference
 Plan C:Up to 4 sessions $250 $275 $285 handouts on CD_BOM
(2 Plan D: Individual sessions $75 $75 $75 Allonference ate ndees receive a
hard-copy of sessions they attend.
$75ea.X___ sessions=$ You can now order a (D-ROM with ALL
- | conference sessions for easy access.
Q Plan E:Exhibit Hall only FREE FREE $25 Onsite CD-ROM will be distributed on-site.
(3 Plan F: All Day Sessions (alone) ~ $225 $275 $275 Q) $49 for Conference Registrants
Combined with A, B or Cor $175 $175 $175 | Q2 $99 Exhibit Hall Only Registrants
second All-Day Session after first at full price (Ifyou order, please add price to Total
Total Registration Fees s Registration Fees at left)

4, SESSION SELECTION

Circle your chosen  Wednesday, October 15

sessions, one per  9:00am - 4:00pm A1 A2
time slot. 12:00pm-1:30pm  B1 B2 B6 B7 B8 B9 B10 B11 B12 B13
2:00pm-3:30pm 1 Q G6 (7 @ © Qo a1 2|a3
PACKAGES 4:00pm-5:30pm D1 D2 D6 D7 D8 D9 D10 D11 D12 |D13
CANNOT BE Thursday, October 16
SPLITBY 9:00am - 4:00pm A3 A4
REGISTRANTS. 8:30am - 10:00am  E1 E4 E5 E6 E7 E8 E9 E10 ETN E12 ET3
10:15am - 11:30am  F1 F4 F5 F6 F7 F8 F9 F10 F11 F12 F13
2:00pm-3:30pm Gl G2 G3 G4 G5 G6 G7 G8 G9 GI0 G11 G12 G13
Friday, October 17
9:00am - 4:00pm A5
Boxed-off | g30am-1000am H1 H2 H3 H5 [H6| H7 H8 H9 H10 H11 H12 H13 H14
sessions are 10:15am - 11:30am J1 )2 )3 J5o[J6] J7 I8 )9 N0 o412 413 N4
2-partsemi- | 2:00pm-3:30pm K1 K2 K3 K5 K6 K7 K8 K9 K10 K11 K12 K13 K14
nars: You must | Saturday, October 18
register for 9:00am-10:30am L1 2 13 14 L5 L6 L7 L8 L9 L10 L1 L12 L13
both. 11:00am - 12:30pm M1 M2 M3 M4 M5 M6 M7 M8 M9 MI10 M11 M12 M13

5.METHOD OF PAYMENT

Conf will not be p d without payment or if made with declined or invalid credit cards.
TOTAL REGISTRATION FEES (FROM ABOVE): $

Q Check # enclosed (Make payable to“Club Industry”)

Check one: O American Express ~ ( MasterCard 1 VISA

Exp.Date. Card Number

Cardholder Name (print)

Signature (required)
Please note: The words“Trade Show Fees” will appear on your credit card statement.

Cancellation/Downgrade policy: Club Industry will offer a full refund less a $50 administrative fee, as follows: refund requests
must be received in writing, postmarked or fax-stamped no later than September 12, 2008. Downgrades are accepted at any
time with $50 fee. Refunds will not be issued to no-show registrants. Substitutions permitted.




Special conference preview prices: Save up to $95

Find New Resources & Ideas at the OUne Show That
Provides Specific Solutions for

Every Fithess Professionall

D
CLUB INDUSTRY

The Conference and Exposition for
Health & Fitness Facility Management

Conference: October 15-18 e Exhibits: October 16-18
McCormick Place, Chicago, IL
www. clubindustryshow.com/national

. | Kenneth Cooper, MD MPH
Octaber 16

% Keynote Address/Lifetime Achievement Award Winner
"

\<
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Sponsored by: g!“!]s!!uﬂm!i!ﬂgvs Managed and produced by: /2 Tenton Media




Club Industry is the only event that recognizes the universal aims of fitness providers while offering
individualized information to address the evolving needs of both for-profit and non-profit facilities, including:

* YMCA/YWCA/JCCs

¢ \Weight loss centers

* Aerobic/dance studios
e Martial arts studios

® Swim clubs

* Hotels/resorts/spas

* Multipurpose

e Gym/fitness only clubs

* Colleges/universities

e Corporate fitness

* Medical fitness/wellness centers
® Golf/country clubs

* Government/military

Immediate benefits of attending:
® Update your staff on the latest programming options and retention strategies
e Evaluate the most innovative products/services from hundreds of exhibitors
® Get hands-on experience with the most in-demand new equipment
® Exchange ideas that work with managers from every type of fitness facility
e Learn to operate more efficiently in today’'s challenging economy

2XI Corporation (Gym Wipes)
ABC Financial Services, Inc.
Abcore Fitness, Inc.

ABSOLO

Active Communities, part of Active Network
Affiliated Acceptance

AGM Group

Am-Finn Steam & Sauna
American Council on Exercise
Aqua Massage International
ASF International

Aspen Information Systems
Athletix Products

AV Now

Axess/North America, LIc

Ball Dynamics

BioEx Systems Software
Biometrics Nutrition & Fitness
Blue Fish Corp.
Bodyblade/Hymanson, Inc.
Brewer's Ledge, Inc.

The Burn Machine

BV Entertainment

Centaur Floor Systems
CheckFree is now part of Fiserv
(lub Insider News

Club Resource Group
Conexion

Coral Springs Software

Core Products

Creative Agency Group
Creative Fitness Marketing
Creative Health Products, Inc.
(Sl Software

Cybex International, Inc.
Dr.Smoothie Brands

Egg Whites International
Everlast Perfomance Flooring
Expresso Fitness Corporation

Fabiano Designs International
Fitness Anywhere, Inc.

Fitness Business News

Fitness Insurance.com/Jewell Insurance
Fitness Management

Fitness Master

Freemotion Fitness, Inc.
Functional Training Racks, LLC
Fundamental Fitness Products
Glenview Health Systems

Go Figure Inc.

Gojo Industries, Inc.

Hampton Fitness Products
Healthways

Hoist Fitness Systems

HUR Health & Fitness Equipment
HydroMassage

Hyperstrike

IdeaCast

Intek Strength

IntelaMetrix

International Tanning Equipment
Iron Grip Barbell Company
iStep

iTech Fitness — XRKADE
Ivanko Barbell Company

Juice Plus +

K & K Insurance Group, Inc.
Keiser Corporation

Laundry Loops

Legacy Lockers

Life Fitness

Magnum Fitness Systems
Marpo Kinetics

Matrix Fitness Systems
McArthur Towel & Sports
Microfit, Inc.

Mind Body Online

Mind Your Body

Exhibitors as of May 12, 2008

Motivatrix

National Federation of Professional Trainers

National Fitness Financial/
Face2Face Retention Systems

Nautilus

NESTA

New Leaf Health & Fitness Prod

NSCA

Octane Fitness

OKA b

Oreck Commercial Sales

Paramount Acceptance

Paramount Fitness Corp.

Perform Better/M-F Athletics Co.

Performance Food Centers

Personal Training on the Net

PFP-Personal Fitness Professional

Philadelphia Insurance Companies

Pneumex

Polar Electro

Power Systems, Inc.

PowerBlock, Inc.

Precor, Inc.

Progressive Products, LLC

Promaxima Strength & Conditioning

Rb Rubber Products, Inc.

Renosys Corporation

Retention Management

Royale Smoothie Co.

Scazu, Inc.

SCIFIT

Shape.Net Software

Soft Play by Power Play

Speed Queen

SPINFitness

Sports & Fitness Insurance Corp.

Sports Art America, Inc.

SPRI Products

Star Trac

STOTT Pilates

STRIVE

Treeforms Lockers

Troy Barbell & Fitness

True Fitness Technology

Twin Oaks Software Development
United Leasing

Valeo, Inc.

V(P Printing, Inc. (Health Club Campaigns)
Versa Climber

Visual Fitness Planner

Vitabot

Vita-Mix Corporation

Water Rower, Inc.

Wellness Business Systems
Wellness Health Education Network
Woodway USA

Worldwide Sport Nutrition/MET-Rx
XSport Fitness

Zumba Fitness LLC

Exhibit Hall Hours

Thursday, October 16
12:30pm - 5:30pm

Friday, October 17
11:30am - 5:30pm
Early Morning Workouts
7:00am - 9:00am

Saturday, October 18
10:00am - 2:00pm
Early Morning Workouts
7:00am - 8:00am



Choose from over 150 seminars in 13 tracks, including five full-day sessions. Look for new
: workshops that include both a lecture and a demonstration of the material, either with equipment or workout.

9:00am — 4:00pm
9:00am — 4:00pm

12:00pm — 1:30pm
12:00pm — 1:30pm

2:00pm — 3:30pm

2:00pm — 3:30pm
4:00pm — 5:30pm

12:00pm — 1:30pm

2:00pm — 3:30pm
4:00pm - 5:30pm

12:00pm — 1:30pm
2:00pm — 3:30pm

4:00pm - 5:30pm

12:00pm — 1:30pm
2:00pm — 3:30pm
4:00pm — 5:30pm

12:00pm — 1:30pm
2:00pm — 3:30pm

4:00pm — 5:30pm
4:00pm — 5:30pm

12:00pm — 1:30pm
2:00pm — 3:30pm
4:00pm — 5:30pm

12:00pm — 1:30pm
12:00pm — 1:30pm
2:00pm — 3:30pm
2:00pm — 3:30pm

4:00pm - 5:30pm
4:00pm - 5:30pm

12:00pm — 1:30pm
2:00pm — 3:30pm

12:00pm — 1:30pm
2:00pm — 3:30pm

4:00pm - 5:30pm

12:00pm — 1:30pm

2:00pm — 3:30pm
4:00pm — 5:30pm

12:00pm — 1:30pm

2:00pm — 3:30pm

4:00pm - 5:30pm

Al
A2

B1
B2

C1

c2
D1

B3

C3
D3

B4

Cc4

D4

B5
C5
D5

B6
C6

D6
D7

B7
c7
D8

B8
B9
c8
C9

D9
D10

B10
c10

B11

cNM

D1

>

B12

c12
D12

B13

C13

D13

The Staff Education & Training Academy
A One Year Plan for Retention and Success

How to Add $1 Million to Your Club

Growing Your Business in Tough Times —
Recognizing Where You Are and What to Do

While You're Running the Club, Who's Guarding Your
Members’ Financial Data?

Online Retail as a Profit Center in Your Club

How to Confront New Competition

The Heart of an Entrepreneur: Do You Have
What It Takes?

Financing Strategies for Your Small Business
Legal Issues Involving Running a Small Business

Creating a Culture of Welcome for Everyone:
Eliminating the Embarrassment Factor, Part 1
Creating a Culture of Welcome for Everyone:
Eliminating the Embarrassment Factor, Part 2
Fitness Interactive Media and Internet Marketing:
Overview, Threats and Opportunities for Your
Fitness Business

Making a Difference with Customer Service

The Keys to Maximizing Member and Staff Retention
Exceeding Member Expectations: Operating Tactics
that Maximize the Member Experience

Personal Training as an Integral Revenue Generator
8 Critical Things Every Personal Trainer Should Know
to Go from Frustration to Success Acceleration
Turning Club Members into Personal Training Clients
Core and Balance Training for Any Client

Recruiting High Level Athletes to Your Facility
A New Look at Older Adult Strength Training
The Cancer Wellfit Project

Sports Specific Training for Any Client

Measuring and Managing Profitable Group Fitness
Marketing Your Facility Through Programming
Why Pilates Programs Fail and What to Do to
Correct Them

Spice Up Your Existing Programming

Exciting Aquatics in Your Club

Program Like a Pirate

Successful Wellness Programming
How to Create a Strong Medical Referral Program
for Your Club

How to Develop a Successful Nutrition Intervention
and Weight Loss Program for Corporations
Starting a World-Class Corporate Fitness Program
From Scratch

Customizing Wellness Programs to Meet

Individual Needs

Using Technology to Motivate Employee Compliance
to Wellness Programs

Information Systems, New Media, and Weight Loss
Intelligent Wireless Body Monitoring: Platform for a
Digital Fitness Revolution

Preventing Your Fitness Center from Being an
Exercise Frustration: People with Disabilities Speak
from Experience

Access to Fitness Part 1: Addressing Architectural,
Attitudinal and Programming Barriers

Access to Fitness Part 2: Facility Design and
Management

9:00am — 4:00pm
9:00am — 4:00pm

8:30am - 10:00am
8:30am — 10:00am
10:15am — 11:30am

10:15am — 11:30am
2:00pm - 3:30pm
2:00pm — 3:30pm

10:15am - 11:30am

8:30am — 10:00am

2:00pm — 3:30pm

8:30am — 10:00am
10:15am — 11:30am

2:00pm — 3:30pm

8:30am — 10:00am
10:15am — 11:30am

2:00pm - 3:30pm

8:30am — 10:00am
10:15am — 11:30am

2:00pm — 3:30pm

8:30am - 10:00am
10:15am - 11:30am

2:00pm — 3:30pm

8:30am — 10:00am
10:15am — 11:30am
2:00pm — 3:30pm

8:30am — 10:00am

2:00pm — 3:30pm

8:30am - 10:00am
10:15am — 11:30am

2:00pm — 3:30pm

8:30am — 10:00am
8:30am — 10:00am

10:15am — 11:30am
10:15am - 11:30am

2:00pm — 3:30pm

2:00pm — 3:30pm

8:30am — 10:00am
10:15am — 11:30am

2:00pm — 3:30pm

A3
A4

E1
E2
F1

F2
G1
G2

F3

E3

G3

E4
F4

G4

ES
F5

G5

E6

F6

G6

E7

F7

G7

E8
F8
G8

E9

G9

E10

F10

G1

o

EN

E12

F11
F12

G1

>

G12

E13
F13

G13

Sales and Retention... Your World is Changing!
Club Design: The Most Popular Design Trends for
Successful Clubs

Current Key Metrics for Club Owners

8 Key Areas of Club Management, Part 1

If Your Membership Price is Between

$32 and $49 a Month, Here's How You'll

Have to Compete from Now On

8 Key Areas of Club Management, Part 2
Women in Fitness Management Roundtahle
Fitness Industry Solutions 101: Meet the “Hybrid”
Fitness Professional of the Future

Speak Out: A Lab for Ambitious Professionals

Marketing Strategies for Small Businesses and
Independent Clubs

From Dream to Reality: Launching

Your Own Business

Key Strategies for Branding & Positioning Your Club
10 Biggest Marketing Mistakes Club Operators
Should Avoid

Roundtable: Managing Sales at a Multipurpose
Facility—Pricing, Staffing, Selling

Meet Them at the Door

Customer Service Basics: Hiring and Training and
How They Affect Your Bottom Line

Customer Service: Developing Personal
Communications Styles

Time-Efficient Strength Training for

Advanced Participants

This is How We Roll — Medicine and

Stability Ball Training

Posture & Body Alignment: Analyzing, Assessing
and Developing Corrective Exercises

Youth Fitness — The New Horizon for

Personal Trainers

Bridging the Communication Gap for Activity
Programming for Older Adults in Your Fitness Center
To Kid or Not to Kid

Programs to Increase Your Non-Dues Revenues
Mind / Body Programming: Turning Pitfalls into Pros!
Roundtable: Group Fitness Programming for the
Future

How to Successfully Add Weight Loss into Your
Fitness Department
Weight Loss for \Women

Setting the Stage for Change — Affecting

Lifestyle Behaviors in Your Clients

Medical Exercise Servicing: 10 Steps for Launching
a Quality Profitable Program

Roundtable: Managing the Medically-Based
Wellness Facility

Corporate Facility Planning and Design with a

Case Study of a Community Wellness Facility

Are Your Wellness Programs Working? Basic Health
and Productivity Assessment Strategies

Incentives from A-Z

Fit Business Solutions: Enhancing Current

Wellness Programs

Fitness and Exercise Strategies and Tactics to
Combat Employee Stress

The Economic Impact of Disease Management via
e-Health Technology

The Global Inclusive Fitness Movement

Technology for Marketing and Assessment with the
Disabled Community

Multidisciplinary Approach to Health Promation



9:00am — 4:00pm

8:30am — 10:00am
8:30am — 10:00am

10:15am — 11:30am
10:15am — 11:30am

2:00pm - 3:30pm
2:00pm - 3:30pm

8:30am — 10:00am
10:15am — 11:30am
2:00pm - 3:30pm

8:30am — 10:00am

8:30am — 10:00am

10:15am — 11:30am

10:15am — 11:30am

10:15am - 11:30am
2:00pm — 3:30pm

8:30am — 10:00am
10:15am — 11:30am

2:00pm — 3:30pm

8:30am — 10:00am
8:30am — 10:00am

10:15am — 11:30am

10:15am — 11:30am

2:00pm — 3:30pm

2:00pm - 3:30pm

8:30am — 10:00am
10:15am - 11:30am

2:00pm — 3:30pm

8:30am — 10:00am
10:15am — 11:30am

2:00pm — 3:30pm

8:30am — 10:00am
10:15am - 11:30am

2:00pm — 3:30pm

8:30am — 10:00am
10:15am — 11:30am

10:15am — 11:30am
2:00pm — 3:30pm

8:30am — 10:00am

2:00pm — 3:30pm

8:30am — 10:00am

10:15am - 11:30am
2:00pm — 3:30pm

AS

H1

H2

J1
Je

K1
K2

H3
J3
K3

H4

HS

Ja

J5

K4
K5

HB

J6

KB

H7
H8

J7

J8

K7

K8

HS

J9

K9

H10

J10

K10

H11
J1

K11

H12
J1e

J13
K12

H13

K13

H14

J14
K14

Building Comprehensive Wellness Programs
from the Ground Up

Hiring the Best: Interviewing, Hiring and Retaining
Winners

The Three Sure-Fire Strategies that Will Move
Your Business from Survival to Success

Fitness Business Strategic Alliances

Set Pricing, Value Pricing, Per Session or
Monthly Packages — How Do You Decide?
Strengthening Your Business in a \Weak Economy
Fitness Management Roundtahle

Be the Center of Change in Your Own Life
Fitness Leader Survival Kit
The Secrets of Marketing and Selling Yourself

Marketing Workshop: Staying Competitive —
Proven Guerilla Marketing Tactics that Work,
Part 1

Best and Worst Email Marketing Practices for
Health and Fitness Businesses

Marketing Workshop: Staying Competitive —
Proven Guerilla Marketing Tactics that Work,
Part 2

Tears of Joy: How to Evoke Emation in

Fitness Sales

The Sales Manager's Coach

Roundtable: Managing Marketing at a
Multipurpose Facility—Advertising, Direct Mail,
Radio, Television, Public Relations

How to Create a ‘Culture of Service’ that Has
Bottom Line Impact, Part 1

How to Create a ‘Culture of Service’ that Has
Bottom Line Impact, Part 2

Retention Planning that Works

High Intensity Training

Using Sports Training to Reduce Your Clients’
Overuse Injuries

Become an Expert in Teaching Resistance Training
Exercises

Selling Personal Training: How to Make
Simple Additions to your Service to

Generate More Clients

Using Movement Screens as Part of Your
Assessments

Sales/Business? But | Went to School to be a
Personal Trainer!

10 Secrets to Programming for Baby Boomers
and Beyond

Creating a Prenatal and Postpartum Training
Niche Market

Exercise in Diabetes and Obesity

Integrating the Lifestyle — A Marriage of Spa &
Fitness Marketing and Profitability

GAME TIME! - Using Exergaming Technologies to
Make Fitness Fun for Members (Ages 8 to 98)
Roundtable: Fitness in a Private Club

Cutting Edge Nutrition Ideas for Your Clients
Cardio Programming for Weight Loss —
Improve Cardiovascular Training

Tipping the Scales — Nutritional Assessments

Worksite Chronic Disease Programs

Corporate Wellness Solutions for the

Middle Market Company

Developing a Year of Wellness Programming
Employee Self-Determined Health and Productivity
Incentive Based Corporate Cultures

How Personalized Mobile Phone Applications Can
Keep People Healthy

Digital Self-Care: Measurement, Monitoring,
Therapeutics and Enhancement

Community Inclusion Opportunities in Recreation
and Fitness

Physical Activity and Breast Cancer

Inclusive Fitness: From Research to Practice

9:00am — 10:30am

11:00am — 12:30pm

11:00am - 12:30pm

9:00am — 10:30am

9:00am — 10:30am
9:00am — 10:30am

11:00am — 12:30pm

9:00am — 10:30am
11:00am — 12:30pm

11:00am - 12:30pm

9:00am — 10:30am

11:00am - 12:30pm

9:00am — 10:30am

11:00am - 12:30pm

9:00am — 10:30am
11:00am — 12:30pm

9:00am — 10:30am

11:00am — 12:30pm

9:00am — 10:30am

9:00am — 10:30am

11:00am — 12:30pm

9:00am — 10:30am

11:00am — 12:30pm

9:00am — 10:30am

11:00am - 12:30pm

L2

L3

L4

M3

L5

M4

M5

L6

M6

L7

M7

L8
M8

L9

M9

L10

L

M1

L12

Education in America: Choosing the Right
Personal Trainer for Your Facility
How to Handle a Low Cost Competitor

The Art of Co-Opetition: Getting Your Team to
Collaborate, Competitively

The Necessary Components to Get a Club Started

The Purposeful Health Club Experience —
Articulating Your Message

The Magic Triangle: How to Synchronize Your
Email, Web & Local Marketing

Brand Architecture — \Who Does Everyone Think
You Are?

Improve Your Members' Experience in

10 Innovative Steps

The Science of Retention: Using Health Behavior
Models to Promote Exercise Adherence

Earning a Client's Business and Retaining It

Circuits, Circuits and More Circuits —

A Creative, Yet Common Sense Approach to
Designing Circuits to Meet any Need
Brain-Based Personal Training

Psych-Fitness: The Exercise Tool Kit for Reducing
Anxiety, Depression and AD/HD Symptoms
Abdominal and Core Exercises for the Aging
Population

Creating Innovative and Cutting-Edge Programs
Knock Out: Fitness Boxing Programming

Jump Start Your Client's Exercise Weight Loss
Program

Nutrition, Exercise & Weight Loss: Perspectives
on Decreasing Fat Mass and Improving Muscle
Development

Fitness and Weight Loss Guidelines for the
Post-Rehab Client

Games, Incentives and Timing: Three Keys to
Successful Programs

The Corporate Fitness and Wellness
Neighborhood: Creating an Atmosphere that
Keeps Them Coming Back

Teleseminars, \Webinars, and Web 2.0: Your Way
to More Profit

M12 From Teen Athletes to Baby Boomers:

L13

How Applied Technology Can Improve
Strength and Performance

Two Hands-on Workshops: Pilates Programming
for Fibromyalgia and Brain Gym and Other Sensory
Motor Activities for Heath and Wellness

M13 Programming for People with Disabilities

CEUs & Certification Exams

No other event offers you as much opportunity
to earn Continuing Education Units!

Club Industry offers CEUs from 13
leading fitness organizations.
Visit www.clubindustryshow.com/national

for details.

Conference Preview Savings
Register by July 19th to save up to $95 on
program packages! As a valued industry
professional we are offering you an advance
look at the conference along with the opportunity
to lock in at the lowest possible rates. Be
sure to use the attached registration form or
registration code when you register online.



